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HOW TO SURVIVE AND THRIVE IN A COMPLEX AND TURBULENT WORLD

IAN SNAPE | MIKE WEEKS

SNAPE

WEEKSAPPLY THE LATEST NEUROSCIENCE RESEARCH TO YOUR OWN RESPONSES TO
STRESS AND UNCERTAINTY AND THRIVE IN AN INCREASINGLY VOLATILE WORLD
In Resilience By Design, celebrated coaches and trainers Dr. Ian Snape and Mike Weeks of Frontline Mind deliver the world's most
detailed, evidence-based how-to manual for developing elite level resilience and performance. The authors present step-by-step
strategies and techniques used by people on the front lines of emergency response, business, defense, sports, and more, to help
readers from all walks of life become members of the "resilient elite." This book reveals how to quickly develop states of resilience in
any volatile, uncertain, complex, and ambiguous environment. Twelve beautifully illustrated chapters provide theory-backed, neurosci-
ence-based, and practitioner-led solutions and insights that take readers on a potentially life-changing journey.

Resilience By Design is the ultimate manual for understanding how we create our individual responses to people, places, and events
that almost everyone wrongly labels as "stressful," and in which everyday reactions lead to fatigue, ill health, poor decisions, and in
some cases, early death.

Resilience By Design isn't only for struggling single parents, overwhelmed students, burned out business leaders, or jaded emergency
workers. It's also written for those people who desire to be their best under pressure, from world class athletes and artists to scientists
and engineers, and especially those people on the front lines who keep us all safe. This is a book for anyone who wants to survive and
thrive in a complex and turbulent world.

Dr. IAN SNAPE is a former research leader and executive at the Australian

Antarctic Division. He has led 14 polar expeditions and has Black Belts in

Taekwondo and Hapkido, is an accomplished ski mountaineer, and author of

more than 100 academic papers. He coaches and trains CEOs, Olympic ath-

letes, and frontline professionals using the techniques outlined in this book.

MIKE WEEKS is a free climber, adventurer, entrepreneur, and coach to

elite athletes, military special forces, business executives, and high perform-

ers in many fields. He currently advises governments on eco defense and

resilience, which is a far cry from famously coaching Jack Osbourne to climb

a 1000m wall in the globally broadcast Jack Osbourne: Adrenaline Junkie.

Visualizing You 
and Your Business

Please contact your local Wiley sales representative 
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This book integrates with
Business Model Generation  
& Value Proposition Design  

International Bestsellers
40+ Languages

Series

You’re holding a field guide for rapid experimentation. 
Use the 44 experiments inside to find your path to scale. 
Systematically win big with small bets by…

Business
Ideas
strategyzer.com/test
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PROGRESS

Your #1 job as an innovator,
entrepreneur, or corporation is to
test your business ideas to reduce 
the risk of failure.

Seven out of ten new products fail to
deliver on expectations. Testing Business
Ideas aims to reverse that statistic. In the
tradition of the global bestseller Business
Model Generation, this practical guide con-
tains a library of hands-on techniques for 
rapidly testing new business ideas.

You’ll learn the process, design your 
first experiment, and start testing business 
ideas. If you’re already familiar with testing, 
you can boost your  skills with the extensive 
library of tests. Lastly, you'll learn to scale 
testing systematically in your organization 
through ceremonies and shared language. 
It’s time to move past opinions and bullet-
proof your ideas with evidence today.

David J. Bland

Author and founder
based in Silicon Valley
who helps companies
find growth using "Lean
Startup" methods, design
thinking, and business
model innovation.

Alex Osterwalder

Lead author of the
international best-
sellers Business Model
Generation and Value 
Proposition Design; #7
on the "Thinkers 50" list;
passionate entrepreneur;
and in-demand speaker.

Uncertainty & Risk
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