HANDBOOKS IN
Communication
and Media

This series provides theoretically ambitious but accessible volumes
devoted to the major fields and subfields within communication
and media studies. Each volume provides experienced scholars and
teachers with a convenient and comprehensive overview of the latest
trends and critical directions, while grounding and orientating students
with a broad range of specially commissioned chapters.

THE HANDBOOK OF
COMMUNICATION RIGHTS,
LAW, AND ETHICS

Loreto Corredoira (Editor), Ignacio
Bel Mallen (Editor), Rodrigo Cetina
Presuel (Editor)

Discover how modern technological
realities shape freedoms of
expression and opinion with this
comprehensive resource.

978-1-119-71940-3 | Hardcover
May 2021 | $185

View the full series at

www.wiley.com/go/handbooksCM

THE HANDBOOK OF
STRATEGIC COMMUNICATION

Carl H. Botan (Editor)

Presents cocreational perspectives
on current international practices
and theories relevant to strategic
communication.

978-1-118-85214-9 | Hardcover
April 2021 | $185

y @wileyhumanities

THE HANDBOOK OF
PEER PRODUCTION

Mathieu O’Neil (Editor), Christian
Pentzold (Editor), Sophie Toupin
(Editor)

The Handbook of Peer Production
outlines central concepts, examines
current and emerging areas of
application, and analyzes the forms
and principles of cooperation that
continue to impact multiple areas of
production and sociality.

978-1-119-53710-6 | Hardcover
February 2021 | $210

WILEY


https://www.wiley.com/en-us/Handbooks+in+Communication+and+Media-c-2837
https://twitter.com/WileyHumanities?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor

HANDBOOKS IN

Communication

and Media

THE HANDBOOK OF
LISTENING

Debra L. Worthington (Editor),
Graham D. Bodie (Editor)

A unique academic reference
dedicated to listening, featuring
current research from leading
scholars in the field.

978-1-119-55414-1| Hardcover | July
2020 | $210

View the full series at

www.wiley.com/go/handbooksCM

THE HANDBOOK OF
MAGAZINE STUDIES

Miglena Sternadori (Editor),
Tim Holmes (Editor)

The Handbook of Magazine Studies

is a wide-ranging study of the ways

in which the political economy of
magazines has dramatically shifted in
recent years—and continues to do so
at a rapid pace.

978-1-119-15152-4 | Hardcover | April
2020 | $210

y @wileyhumanities

THE HANDBOOK OF
PUBLIC SECTOR
COMMUNICATION

Vilma Luoma-aho (Editor),
Maria José Canel (Editor)

International in scope, this handbook
describes and analyzes the contexts,
policies, issues, and questions that
shape public sector communication.

978-1-119-26317-3 | Hardcover |
March 2020 |$210

WILEY


https://www.wiley.com/en-us/Handbooks+in+Communication+and+Media-c-2837
https://twitter.com/WileyHumanities?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor

